
HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

FY2021
ANNUAL REPORT

OCTOBER 1, 2020 – SEPTEMBER 30, 2021



H I L L S B O R O U G H   C O U N T Y   H O T E L   &   M O T E L   A S S O C I A T I O N

T O U R I S M  M A R K E T I N G  D I S T R I C T

P.O. Box 3298   |  Tampa, FL 33601‐3298   |   813‐833‐8311   | Director@HCHMA.org

Dennis Rogero
Chief Financial Officer
City of Tampa
306 E. Jackson St.
8th Floor
Tampa, FL 33602

Dear Mr. Rogero:

You will find attached the Downtown/Historic Ybor Tourism Marketing Special Benefit District (TMD) Annual Report for
the period of October 1, 2020 – September 30, 2021.

Please let our team know if there’s any additional information we can provide for your review and/or assessment.

Best regards,

Bob Morrison
Executive Director
Downtown/Historic Ybor Tourism Marketing Special Benefit District

SUBJECT: Transmittal of Downtown / Historic Ybor Tourism Marketing Special Benefit District 
FY2021 Annual Report  ‐ October 1, 2020 – September 30, 2021

DATE: June 1, 2022



HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

FY2021
ANNUAL REPORT

PREAMBLE

Pursuant to Sections 170.03 and 170.201, Florida Statutes, and Sections 24.5‐8,
24.5‐11, and 24.5‐12 of the Code of Ordinances of the City of Tampa, the City of
Tampa City Council adopted Resolution No. 2020‐714 on October 15, 2020, to
create the “Downtown/Historic Ybor Tourism Marketing Special Benefit District”.

Section 24.5‐6, entitled Management of Funds for the District, directs that each
year the Owner’s Association shall submit a report of activities and expenditures
to the City.

The following report is submitted to ensure compliance with the Ordinance’s
requirements.
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In creation of the first Tourism Marketing District in Florida, the HCHMA has developed and/or
identified a number of components to implement the required management structure of the
Downtown/Historic Ybor City Tourism Marketing District:

G O V E R N A N C E   S T R U C T U R E

A HCHMA Board Tourism Marketing Special Benefit District (TMD) Governance Structure has
been established to provide a two‐step assessment and approval structure. All marketing
campaigns and related budgets will require the approval of the TMD Governance Sub‐
committee. This committee will be empowered to oversee any and all digital marketing
campaigns as well as evaluation of any prospective conventions that are eligible for support
through the convention concession program.

Governance Sub‐committee Membership:

Downtown/Ybor City HCHMA Board Members

Joe Collier Mainsail Development (Epicurean) Managing Partner
HCHMA Past President

Ron McAnaugh Tampa Marriott Water Street / JW Marriott Tampa Water Street, GM
HCHMA President

Non‐HCHMA Board Members

Larry Collier The Barrymore Hotel Tampa Riverwalk, GM

Ben Walters Hampton Inn & Suites – Ybor City, GM

Mike Hurley Aloft Tampa Downtown, GM

Peter Wright Hotel Haya, GM

Ex‐officio (non‐voting)

Pat Ciaccio HCHMA Secretary/Treasurer

Bob Morrison HCHMA Executive Director
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Ron McAnaugh Tampa Marriott Water Street
JW Marriot Tampa Water Street 

President

Scott Selvaggi Sheraton Tampa Brandon Hotel Vice President

Pat Ciaccio Secretary / Treasurer

Jim Bartholomay Renaissance Tampa International Plaza Hotel Director

Greg Brooks Sunset Vistas Beachfront Suites Director

Joe Collier Mainsail Lodging and Development Director

Santiago Corrada Visit Tampa Bay Director

Todd Kinney Hyatt House Tampa Airport / Westshore Director

Randy Kuiken Hilton Garden Inn Tampa Airport Westshore Director

Beverly Mogelnicki Courtyard by Marriott Tampa Westshore / Airport Director

Peter Wright Hotel Haya Director

Bill Gieseking Tampa Bay Sports Commission Allied Board Member

Troy Manthey Yacht Starship Allied Board Member

Ivy Peterson Allied Board Member

Gina Thiemann Florida Destinations Allied Board Member
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P A R T I C I P A T I N G   H O T E L   P R O P E R T I E S

1. Aloft Tampa Downtown 100 West Kennedy Blvd.

Tampa, FL 33602

2. Embassy Suites Hotel Tampa Downtown 

Convention Center

513 S. Florida Avenue

Tampa, FL 33602

3. Epicurean Hotel 1207 South Howard

Tampa, FL 33606

4. Hampton Inn & Suites Ybor 1301 E. 7th Avenue

Tampa, FL 33605

5. Hilton Garden Inn Tampa Ybor 1700 E. 9th Avenue

Tampa, FL 33605

6. Hotel Haya 1412 E. 7th Avenue

Tampa, FL 33605

7. JW Marriott Tampa Water Street 510 Water Street

Tampa, FL 33602

8. Le Meridien Tampa 601 N. Florida Avenue

Tampa, FL 33602

9. Sheraton Tampa Riverwalk Hotel 200 N. Ashley Drive

Tampa, FL 33602

10. Tampa Marriott Water Street 700 South Florida Avenue

Tampa, FL 33602

11. The Barrymore Hotel Tampa Riverwalk 111 W. Fortune Street

Tampa, FL 33602

P R O S P E C T I V E   H O T E L   P R O P E R T I E S

1. Hyatt Place & Hyatt House Tampa Downtown 325 N. Florida Avenue

Tampa, FL 33602

2. The Floridan Palace Hotel 905 N. Florida Avenue

Tampa, FL 33602

3. The Tampa EDITION 1000 Water Street

Tampa, FL 33602

A N N U A L   R E P O R T
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STATUS PROPERTY

1. Existing Aloft Tampa Downtown, 100 West Kennedy Blvd., Tampa, FL 33602, Parcel ID
No. A‐24‐29‐18‐4ZI‐000000‐00003.0, Folio No. 193666‐0000, 130‐unit hotel
constructed on 21,648 square feet of land. Owner: Pharos CB Downtown
Tampa Investors, LLC.

2. Existing Epicurean Hotel, 1207 South Howard, Tampa, FL 33606, Parcel ID No. A‐26‐
29‐18‐98H‐000000‐00002.0, Folio No. 117665‐1204, 137‐room hotel
constructed on 57,975.00 square feet of land. Owner: MAINSAIL EPICUREAN
HOTEL, LLLP.

3. New Floridan Palace Hotel, 905 N. Florida Ave., Tampa, FL 33602, Parcel ID No. A‐
24‐29‐18‐4ZI‐000016‐00003.0, Folio No. 193320‐0000, 213‐room hotel
constructed on 22,050.00 square feet of land. Owner: 905 N FLORIDA AVE
PROPERTY OWNER LLC.

4. Existing Hampton Inn & Suites Ybor, 1301 E. 7th Ave., Tampa, FL 33605, Parcel ID No.
A‐18‐29‐19‐50N‐000028‐00005.0, Folio No. 197047‐0000, 138‐room hotel
constructed on 33,950.00 square feet of land. Owner: SUMMIT HOSPITALITY
101 LLC.

5. Existing Hilton Garden Inn Tampa Ybor, 1700 E. 9th Avenue, Tampa, FL 33605, Parcel
ID No. A‐18‐29‐19‐50N‐000071‐00000.0, Folio No. 197266‐0000, 95‐room
hotel constructed on 33,250.00 square feet of land. Owner: IHP TAMPA FL
OWNER LLC.

6. Existing Hotel Haya, 1401 E. 7th Avenue, Tampa, FL 33605, Parcel ID No. A‐18‐29‐19‐
50N‐000035‐00005.0, Folio No. 197098‐0000, a 178‐room hotel constructed
on 6,650 square feet of land. Owner: YBOR TRIO LLC.

Updated June 1, 2022

Assessment Rate: $310.25 per room for FY2023
Total Number of Rooms: 3,382
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STATUS PROPERTY

7. New Hyatt Place & Hyatt House Tampa Downtown 325 N. Florida Avenue, Tampa,
FL 33602, Parcel ID No. A‐24‐29‐18‐4ZI‐000075‐00002.0, Folio No. 193567‐
0000, 345‐room hotel constructed on 44,100.00 square feet of land. Owner:
URBAN TAMPA DB HOTEL OWNER LLC.

8. Existing JW Marriott Tampa Water Street, 613 S. Morgan Street, Tampa, FL 33602
(510 Water Street, Tampa FL 33602), Parcel ID No. A‐24‐29‐18‐4ZM‐000112‐
00002.0, Folio No. 193893‐0000, a 519‐room hotel constructed on 33,193
square feet of land. Owner: WST Block B2 LLC.

9. Existing Le Meridien Tampa, 601 N. Florida Avenue, Tampa, FL 33602, Parcel ID No. A‐
24‐29‐18‐4ZI‐000047‐00001.0, Folio No. 193452‐0000, 130‐room hotel
constructed on 44,100.00 square feet of land. Owner: CITY OF TAMPA
(OWNER/LANDLORD).

10. Existing Sheraton Tampa Riverwalk Hotel, 200 N. Ashley Dr., Tampa, FL 33602, Parcel
ID No. A‐24‐29‐18‐4ZI‐000080‐00000.0, Folio No. 193668‐0000, 277‐room
hotel constructed on 93,729.00 square feet of land. Owner: INSITE TAMPA
DT LLC.

11. Existing Tampa Marriott Water Street, 700 South Florida Avenue, Tampa, FL 33602,
Parcel ID No. A‐24‐29‐18‐4ZM‐000000‐00049.0, Folio No. 193918‐0000, 727‐
room hotel constructed on 108,021.00 square feet of land. Owner: MWS
HOTEL LLC.

12. Existing The Barrymore Hotel Tampa Riverwalk, 111 W. Fortune St., Tampa, FL 33602,
Parcel ID No. A‐13‐29‐18‐4YP‐000000‐0007B.1, Folio No. 192605‐0023, 331‐
room hotel constructed on 167,180.00 square feet of land. Owner: FORTUNE
STREET HOTEL LTD.

13. New The Tampa EDITION, 1001 Water ST., Tampa, FL 33602, 1001 Water St.,
Tampa, FL 33602, Parcel ID No. A‐19‐29‐19‐B7J‐G00000‐00001.0, Folio No.
196305‐2300, 172‐room hotel constructed on 34,493.00 square feet of land.
Owner: WST 1001 WATER STREET LLC.

Updated June 1, 2022
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STATUS PROPERTY

14. Inactive Courtyard by Marriott Tampa Downtown, 102 East Cass Street, Tampa, FL
33602, Parcel ID No. A‐24‐29‐18‐4ZI‐000019‐00000.0, Folio No. 193333‐0000,
141‐unit hotel constructed on 24,514.00 square feet of land. Owner:
Monarch Tampa LP.

15. Inactive Embassy Suites Hotel Tampa Downtown Convention Center, 513 South
Florida Avenue, Tampa, FL 33602, Parcel ID No. A‐24‐29‐18‐4ZM‐000107‐
00008.0, Folio No. 193864‐0000, 360‐unit hotel constructed on 50,000
square feet of land. Owner: RLJ III EM TAMPA DT, LLC.

16. Inactive Residence Inn Tampa, 101 East Tyler Street, Tampa, FL 33602, Parcel ID No.
A‐24‐29‐18‐4ZI‐000019‐00001.0, Folio No. 193333‐0100, 109‐room hotel
constructed on 20,639.00 square feet of land. Owner: NF III Tampa DT LLC.

Updated June 1, 2022
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In FY2021, the Downtown/Historic Ybor City Tourism Marketing District (TMD) began the
process of rebuilding the TMD programmatic infrastructure, after approval of the Amended and
Restated Interlocal Agreement between the City of Tampa and the Hillsborough County Tax
Collectors Office. In light of the suspension of any assessment collection between March thru
December of 2020, the TMD administrative team established a series of communications in the
first quarter of FY2021 to prepare the participating properties with the information needed to
successfully and uniformly communicate the ordinance differences and process adopted by the
Tax Collector’s Office to receive the remittal of the monthly assessment invoices under the
Special District ordinance which was operational on January 1st of 2021.

For ease of review, the key activities can be captured again this year in four functional areas.

First, the District administrative team dedicated a significant portion of quarter #1 and 2 in
aligning both local and regional management offices of the participating hotel properties with
the proper internal tracking and reporting protocols. Based upon the variety of financial
software in some instances required by the hotel brand, the TMD administratively worked with
each property to ensure that monthly reporting was consistent with the Tax Collector’s
direction.

Second, the TMD ordinance gave the option of assessment fee collection under the Special
District’s alternative collection method. This methodology was selected to align collection and
reporting protocols that hotels had been utilizing currently with the Tax Collector’s Office. The
Tax Collector’s team and the HCHMA worked to determine whether an electronic payment
solution could be created to shift from the manual, paper‐based process the Tax Collector
initially instituted to facilitate the collection timeline desired by the TMD hotels. The HCHMA
agreed with the Tax Collector’s team that the Collector’s office could engage the vendor who
created the Collector’s software system to allow a solution that could deliver a seamless
integration with the existing technology utilized by the Collector’s Office.

Third, it was necessary to reengage with the TMD’s Tourist Enhancement Services provider, Visit
Tampa Bay, to reexamine how to reposition the refreshed introduction of the TMD’s brand…the
Treasure Collection. In the 3rd and 4th quarter of FY2020, however, in the absence of the
assessment dollars that were collected by the Tax Collector’s office, transmitted to the city but
not distributed to the HCHMA between October of 2019 and March of 2020, the TMD was not
in a position to authorize Visit Tampa Bay to engage a digital marketing campaign without the
capability to contractually secure the campaign resources needed to meet the preexisting
objectives the TMD had established in FY19.

HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

Page 7

A N N U A L   R E P O R T
F Y 2 0 2 1

‐ continued



O P E R A T I O N A L   O R   A D M I N I S T R A T I V E   A C T I V I T I E S   ( c o n t . )

Fourth, the TMD was able, however, to collaborate with Visit Tampa Bay to review and
reengage the previously established Convention Concession program. This initiative sought
convention opportunities that met certain peak room night and minimum number of hotel
requirements. The recommitment to this program meant that the opportunity to maximize
convention center use not only was confirmed but was a tool that was in the arsenal of Visit
Tampa Bay to seek other business that because of Covid cancellations in other markets around
the country were seeking alternative destinations.

HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION
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A N N U A L   R E P O R T
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T O U R I S M   E N H A N C E M E N T   S E R V I C E S   A C T I V I T I E S

While the capacity of the Downtown/Historic Ybor City Tourism Marketing District (TMD)
Tourism Enhancement Services in FY21 was significantly compromised in the face of an
unprecedented public health crisis, FY 2021 became a time to renew its focus to a preventive
phase…retain current business opportunity…as the pivot to how to restart the local tourist
economy was an upfront and critical discussion.

What were the activities that characterized the Tourism Enhancement Services delivered by
Visit Tampa Bay in FY 2021?

 Develop the Key Branding Strategy

‐ The brand Tampa’s Treasure Collection was developed to group the TMD properties
not as individual hotels but as a collection of properties that are all located in our hip,
urban downtown/Ybor City district and it emphasized a sense of exclusivity and high‐
end properties.

‐ The word “treasure” pays tribute to Visit Tampa Bay’s tagline “Treasure Awaits” which
is our rally cry for all there is to see and do in Tampa Bay

 Deliver the Creative Strategy

‐ Leverage existing Visit Tampa Bay assets with a focus on Downtown and Ybor 
activities

‐ Increase sense of urgency ‐ update CTA to “book now” message

‐ Drive directly to a landing page with links to book

 Funded Conventions – 2019‐2026

‐ 12 Definite Events

‐ $51.6mm EEI

Page 8

‐ continued



T O U R I S M   E N H A N C E M E N T   S E R V I C E S   A C T I V I T I E S   ( c o n t . )

Visit Tampa Bay understood that its overall focus on securing convention business during the
pandemic that could not be held in other destinations in the 3rd and 4th Quarter of FY 21
became a way to drive room nights to the TMD district hotels even in the absence of direct FY
21 TMD funding.

Meanwhile, in the 4th quarter of FY 21, Visit Tampa Bay shifted its energy in anticipation of a
partially funded FY 22 campaign…because the TMD lost the 1st quarter of FY 21 because
collections did not begin until the 2nd quarter of FY 21. The highlights of the FY 22 strategic
planning in the 4th quarter of FY 21 led to the following campaign foundation:

2022 MEDIA PLAN OVERVIEW
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 Objective

‐ Increase room nights and booking revenue for the 10 Treasure Collection hotels by
converting active travel intenders

 Strategy

‐ Extend reach across high potential markets efficiently by focusing on travel intenders
at decision time of the booking journey through top OTA and travel data partners

‐ Optimize campaign towards driving hotel bookings for the Treasure Collection hotels
by targeting travel intenders and searchers to Tampa, competitive destinations,
Florida and previous Hillsborough County visitors

‐ Geo‐targeting focused to East of the Mississippi + Texas to capture travelers in our
key feeder markets unless total U.S. is needed to drive volume

‐ Partners selected based on premium inventory and historically high ADR

 Timing: December 2021 – September 2022

‐ Launch 12/23/21 with Adara, layer on Expedia in 1/5/22

 KPI

‐ Booking room nights, Revenue, Return on Ad Spend (ROAS) ‐ Goal: 4:1



V I S I T   T A M PA   B A Y

Performance Overview of FY2020

Projected Vision and Purpose or FY2022
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D I S T R I C T   A C C O M P L I S H M E N T S

 Adoption and Signing by the City of Tampa of the Amended and Restated Interlocal
Agreement between the City of Tampa and the Hillsborough County Tax Collector for
Collection of the Downtown / Historic Ybor Tourism Marketing District

 Adoption and Execution of the Amended and Revised Ordinance that created the modified
Downtown/Historic Ybor Tourism Marketing District as a Special District under Florida law
and the City of Tampa Charter

 Official Launch of the revised Downtown/Historic Ybor Tourism Marketing District with ten
participating hotels

 Coordination with Hillsborough County Tax Collector’s Office of collection process for Special
District using the Alternative Method to facilitate a collection process which aligned with
existing hotel processes.

 Renewal of TMD Convention Concession Program to confirm commitment to 12 definite
events with an economic Impact of over $51.5M between 2019 – 2026

 Alignment of Participating Properties Accounting Processes to reflect Assessment Guidelines
connected to City of Tampa Special District Revised Ordinance and Interlocal Agreement

 Establishment of Digital Marketing Campaign Objectives and Media Plan for FY 2022

A N N U A L   R E P O R T
F Y 2 0 2 1
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There is a requested increase in the FY 2023 Downtown/Historic Ybor City Tourism Marketing
Budget. The budget for assessment purposes will be expanded to $1,049,266 for the fiscal year
because of the addition of three new participating properties in FY 2023.

HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

Page 15

T M D   N E W   H O T E L   A D D I T I O N ( S )

Consistent with current Ordinance, the Association has the capacity to request the City to add
additional hotel properties within the boundaries of the Downtown/Historic Ybor City Tourism
Marketing District.

The property owners of the Hyatt House Hyatt Place, the Floridan Palace and the Edition have
signaled their interest in becoming participating members in the District.

A N N U A L   R E P O R T
F Y 2 0 2 1



HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

T M D   – S T A T E M E N T   O F   F I N A N C I A L   P O S I T I O N

Page 16

Accrual Basis

TMD Statement of Financial Position
As of September 30, 2021
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Accrual Basis

Budget Actual

REVENUE

TMD Revenue 660,000.00 532,686.61

Interest  0.00 0.10

Total Tourism Marketing District Revenue 660,000.00 532,686.71

TMD EXPENSES

Agreement Mandated Support Costs

GrayRobinson (Tri‐Party Agreement Litigation Costs) 175,000.00 75,170.81

City of Tampa Administrative Fee 7,650.00 5,273.59

Tax Collector Administrative Fee 7,650.00 5,326.87

Total for Agreement Mandated Support Costs 190,300.00 85,771.27

Contractors

Total for Administrative Assistant Services 13,500.00 13,500.00

Total for Executive Director Services 36,000.00 40,850.00

Total for Contractors 49,500.00 54,350.00

Legal & Professional Services

GrayRobinson TMD Legal Advisory Services 7,000.00 5,361.70

Miscellaneous Legal & Professional Expenses 20,000.00 2,500.00

Frazier & Deeter 20,000.00 6,000.00

Total for Legal & Professional Services 47,000.00 13,861.70

Office/General Administrative Expenses 1,000.00

Bank Charges & Fees 0.00 1,049.25

General Administrative Expense ‐ QuickBooks 0.00 425.00

Miscellaneous Office/General Administrative Expenses 0.00 201.51

Total Office/General Administrative Expenses 1,000.00 1,675.76

TMD Tourism Enhancement Services

TMD Tourism Enhancement Services ‐ Digital Marketing 275,000.00 0.00

Concession / Convention Center Buy‐Down 95,000.00 20,000.00

Total for TMD Tourism Enhancement Services 370,000.00 20,000.00

Total for Expenses 657,800.00 175,658.73

Net Income 2,200.00 357,027.98

Page 17
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Budget Actual

REVENUE

TMD Revenue 880,000.00 0.00

Interest  0.00 0.00

Total Tourism Marketing District Revenue 880,000.00 0.00

TMD EXPENSES

Agreement Mandated Support Costs

GrayRobinson (Tri‐Party Agreement Litigation Costs) 0.00 0.00

City of Tampa Administrative Fee 10,200.00 0.00

Tax Collector Administrative Fee 10,200.00 0.00

Total for Agreement Mandated Support Costs 20,400.00 0.00

Contractors

Total for Administrative Assistant Services 18,000.00 0.00

Total for Executive Director Services 48,000.00 0.00

Total for Contractors 66,000.00 0.00

Legal & Professional Services

GrayRobinson TMD Legal Advisory Services 60,000.00 0.00

Miscellaneous Legal & Professional Services 20,000.00 0.00

Frazier & Deeter 10,000.00 0.00

Total for Legal & Professional Services 90,000.00 0.00

Office/General Administrative Expenses

Bank Charges & Fees 700.00 0.00

General Administrative Expense ‐ QuickBooks 500.00 0.00

Miscellaneous Office/General Administrative Expenses 500.00 0.00

Total Office/General Administrative Expenses 1,700.00 0.00

TMD Tourism Enhancement Services

TMD Tourism Enhancement Services ‐ Digital Marketing 550,000.00 0.00

Concession / Convention Center Buy‐Down 150,000.00 0.00

Total for TMD Tourism Enhancement Services 700,000.00 0.00

Total for Expenses 878,100.00 0.00

Net Income 1,900.00 0.00

For the period of October 1, 2021 – September 30, 2022

Accrual Basis

A N N U A L   R E P O R T
F Y 2 0 2 1
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Budget Actual

REVENUE

TMD Revenue 1,049,266.00 0.00

Interest  0.00 0.00

Total Tourism Marketing District Revenue 1,049,266.00 0.00

TMD EXPENSES

Agreement Mandated Support Costs

GrayRobinson (Tri‐Party Agreement Litigation Costs) 0.00 0.00

City of Tampa Administrative Fee 10,493.00 0.00

Tax Collector Administrative Fee 10,493.00 0.00

Total for Agreement Mandated Support Costs 20,986.00 0.00

Contractors

Total for Administrative Assistant Services 18,000.00 0.00

Total for Executive Director Services 48,000.00 0.00

Total for Contractors 66,000.00 0.00

Legal & Professional Services

GrayRobinson TMD Legal Advisory Services 60,000.00 0.00

Miscellaneous Legal & Professional Services 20,000.00 0.00

Frazier & Deeter 10,000.00 0.00

Total for Legal & Professional Services 90,000.00 0.00

Office/General Administrative Expenses

Bank Charges & Fees 700.00 0.00

General Administrative Expense ‐ QuickBooks 500.00 0.00

Miscellaneous Office/General Administrative Expenses 500.00 0.00

Total Office/General Administrative Expenses 1,700.00 0.00

TMD Tourism Enhancement Services

TMD Tourism Enhancement Services ‐ Digital Marketing 650,000.00 0.00

Concession / Convention Center Buy‐Down 200,000.00 0.00

Total for TMD Tourism Enhancement Services 850,000.00 0.00

Total for Expenses 1,028,686.00 0.00

Net Income 20,580.00 0.00

For the period of October 1, 2022 – September 30, 2023

Accrual Basis

A N N U A L   R E P O R T
F Y 2 0 2 1
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E X H I B I T   1

VISIT TAMPA BAY
FY22 TMD Strategy

A N N U A L   R E P O R T
F Y 2 0 2 1









HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

E X H I B I T   2  

VISIT TAMPA BAY
FY22 TMD Media Recommendation

A N N U A L   R E P O R T
F Y 2 0 2 1

















HILLSBOROUGH COUNTY HOTEL & MOTEL ASSOCIATION

TOURISM MARKETING DISTRICT

E X H I B I T   3  

FISHKIND LITIGATION SERVICES
Special Assessment Methodology Report Downtown/Historic Ybor

Tampa Tourism Marketing District

A N N U A L   R E P O R T
F Y 2 0 2 1
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TOURISM MARKETING DISTRICT

E X H I B I T   4  

FRAZIER & DEETER
City of Tampa Downtown/Historic Ybor

Tourism Marketing District

Compiled Financial Statements

A N N U A L   R E P O R T
F Y 2 0 2 1















Hillsborough County Hotel & Motel Association
P.O. Box 3298

Tampa, FL 33601‐3298

Bob Morrison
Executive Director
813‐833‐8311

Director@HCHMA.org


